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Capabilities Statement
CommunicateHealth, Inc. is a small business with a big mission: to design better 
health information. We’re national leaders in health literacy, focused on creating health 
information that people can understand and use in their everyday lives.

Audience Research
• Focus groups, interviews, and surveys

• Usability testing, particularly with people with 
limited health literacy skills

• Design thinking workshops with partners

• Research-based personas and journey maps

Content Strategy & Plain Language 
• Plain language content for digital and print

• Culturally appropriate messaging in English  
and Spanish

• Digital content strategy, information architecture, 
and search engine optimization (SEO)

• Content delivery and maintenance planning

Visual & User Experience (UX) Design
• Award-winning website, app, and interactive  

tool design

• Branding and concept development

• Design for usability and accessibility

• Video and motion graphic design 

Health Communication Campaigns
• Theory-based behavior change campaigns

• Partner engagement 

• Social media strategy and delivery

• Campaign execution and evaluation

Health Literacy Consulting
• Professional training and technical assistance

• Health literacy assessment tools and guidelines

Company Information

Awards and Differentiators
• Proven health communication 

approach guided by our 
signature Equity-Centered Health 
Communication Framework

• 30+ ClearMark awards from the 
Center for Plain Language

• 75% of staff with formal training in 
public health or communication

Core Competencies

Certifications
• Woman-owned small business 

• LGBT Business Enterprise 

Contact Us
Rachel Pryzby, Vice President,  
Business Development
learn@communicatehealth.com

www.communicatehealth.com

https://communicatehealth.com/
https://communicatehealth.com/
https://www.linkedin.com/company/communicatehealth-inc./
https://twitter.com/CommunicateHlth
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Jargon Term Recommendation Plain Language Definition or 
Alternative

Example

Abnormal
Avoid this term unless patients are likely to 

hear it often.

not normal, 
unusual, not 
expected

The scan showed that you have an unusual growth on your liver.Acute
Avoid this term unless patients are likely to 

hear it often.

intense, severe, serious, short-term

If you have a serious reaction right after taking the medicine, tell your doctor right away.Adherence Avoid this term if possible.
stick to, follow It’s important to follow your treatment plan and take your pills at the same time every day.

Administer Avoid this term if possible.
run, handle, 
direct, manage, give

During the clinical trial, the study team will give you a dose of the new drug each week.

Advanced 
(stages)

Avoid this term if possible.
late stages, far along Your cancer is in the latest stage, which is called Stage 4. That means the cancer has spread to other parts of your body.

Adverse 
event, adverse reaction

Avoid this term if possible.
side effect, bad reaction Participants may have a bad reaction after taking the study drug, like side effects or an allergic reaction. The study team is required to report these reactions, whether or not they were caused by the study drug.

After the 
delivery of 
treatment

Avoid this term if possible.
after your 
treatment, after each treatment

Let your doctor know if you feel better, worse, or the same after your treatment.
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Plain Language Thesaurus
The plain language thesaurus is a resource that can help you transform jargon or 

technical language into plain language. Writing in plain language doesn’t mean getting 

rid of all technical terms — in some cases, it’s better to define or teach a tricky term, 

especially if patients may hear it often. Below you’ll find an alphabetical list of words and phrases that patients may struggle  

to understand. With each word, we’ve also included a recommendation, a plain  

language definition or alternative, if applicable, and an example of how to implement  

our recommendation. 
Not all words have straightforward plain language definitions — in cases where the  

plain language translation might be lengthy, or depend heavily on context, we’ve 

omitted the definition. 
Looking for a jargon word that’s not in the thesaurus?  

Email the Patient Communications and Health Literacy Capabilities team at  

burns_sarah@lilly.com with your suggestions for the next edition — also let us  

know if you’d like help finding a plain language alternative. 

 

Jargon Term Recommendation Plain Language Definition or 
Alternative

Example

A1C
It’s probably 
useful to teach this term.

A1C is a test that measures your average blood sugar over the past 2 to 3 months. It helps your doctor see how your blood sugar has been doing over time — not just on the day when you get the test.

Abdominal 
pain Avoid this term if possible.

stomach pain If you have stomach pain or fever, tell your doctor right away.

Abide by
Avoid this term if possible.

agree to, follow Participants in the clinical trial need to follow all of the study team’s instructions.

A

Health Literacy at Lilly: 
An Organizational Assessment

What we’ve discovered so far:

“The need for us to adapt our 
communications and interactions to be 
easier to understand, and the demands 
and expectations for this externally will only 
increase over time and we need to be the 
best at this.”

– Lilly employee

“We’re coming in to be cancer treated, 
you want to know what you’re reading… 
the most important thing is to be able 
to clearly understand a treatment as 
being offered… that you have a good 
understanding of with words that stand out 
that you know about.”

– Cancer patient 
(reviewing Lilly medication brochure)

“I feel like I’m heavily reliant on external 
health literacy experts… I guess the next 
evolution is – we don’t need external 
experts, we have trained individuals.”

– Lilly senior leader
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8 8 out of 10

materials audited

consumer in-depth 
interviews

respondents who sought help from the 
Health Literacy Advisor found her very helpful

medication 
brochures

15key informant in-
depth interviews

employee survey 
responses

292

CULTURE EXPERIENCES RESULTS

Our path forward will:

Integrate health literacy 
into the fabric of day-to-
day work at Lilly

Help every Lilly employee 
recognize the importance 
of clear communication

Provide the tools employees need 
to create a consistent, empowering 
experience for customers

Differentiate Lilly in the 
marketplace by improving 
Lilly brand trust

The Health Literacy Advisory Board
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Tips for  
Managing Psoriasis
Psoriasis (sir-EYE-uh-sis) is a disease that causes rough, scaly patches on the skin. The patches — also called plaques — can hurt or itch.
There’s no cure for psoriasis, but you can take steps to manage itchiness and pain.
Are there treatments for psoriasis?Yes. Psoriasis treatments are one of the best ways to manage itchiness and pain from psoriasis. Treatment options include:

• Creams, lotions, or gels that you put on your skin 
• Medicines that you take as a pill or get as an  injection (shot) 
• Light therapy, which involves shining a certain type  of light on your skin

Talk with your doctor to learn more about your treatment options. Together, you can decide on a treatment that’s right for you. 

How else can I manage itchiness and pain? You can also try taking these steps to help itchy, painful skin feel better:
• Keep showers shorter than 5 minutes and baths shorter than 15 minutes — and use warm or cool water instead of hot water
• Put a moisturizer on your skin right after you dry off — and when you feel like scratching
• Place a cooling pack on itchy skin
• Sleep with a humidifier in the room — especially if it’s cold or dry outside

If you need more help managing itchiness and pain from psoriasis, talk to your doctor about other strategies you can try.

Identify and avoid  
your triggers
It’s a good idea to try 
to avoid things that 
make your psoriasis 
worse, which are 
called triggers. To 
learn more about 
psoriasis triggers, visit 
psoriasis.org/causes.

12-point font and good color contrast between the text and background make the type easy to read. (Health literacy principle #7)

The material uses 
plain language, 
including active voice, 
a friendly tone, short 
sentences, and simple 
words. (Health literacy 
principle #1)

Short chunks of text, 
clear headers, and 
use of techniques like 
bolding to emphasize key 
points make the material 
easy to scan. (Health 
literacy principle #6)

Action steps are clearly 
specified, and it’s clear 
that taking the steps 
will reduce itchiness 
and pain. (Health 
literacy principle #3)

Numbers are written 
as numerals and easy 
to understand. (Health 
literacy principle #4)

The header and main message state the material’s purpose, making clear how the material is relevant to the audience (people with psoriasis). (Health literacy principle #2)

Audience: People with psoriasis
Purpose: Help people with psoriasis manage their symptoms
Main message: There’s no cure for psoriasis, but you can take steps to manage itchiness and pain.

Health Literacy Scorecard Annotated “After” Example Material

Past Performance
CDC Foundation

A few of our other satisfied clients

Eli Lilly and Company

CommunicateHealth worked with Lilly to 
establish a companywide approach to 
health literacy and clear communication. CH 
conducted a needs assessment and followed 
up with a health literacy strategic plan with 
3-year goals, milestones, and objectives. 
Then, we rolled out a custom health literacy 
scorecard, plain language thesaurus, and 
clear communication trainings for Lilly 
employees.

CommunicateHealth is the behavior change 
strategy team behind CDC Foundation’s 
Live to the Beat campaign, a national belief 
change campaign for Black adults at risk for 
cardiovascular disease. We recruited 171 Black 
Americans for multiple rounds of formative 
research and message and concept 
testing. Using research insights, we crafted 
approachable and empowering messaging 
and web content to boost self-efficacy 
around heart healthy behaviors.

https://communicatehealth.com/

